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We bring ideas and

We are insight to every project.

designers, writers, ~N7
SEQOs, coders,
thinkers, socialites
and creators.

~ Based near London

9 strong team
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Lead Developer Developer
Vicky Rucha
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Specialist sectors.

Passionately Building Our Clients’
Brand & Reputation

Industrial

IT & Tech
Energy
Associations
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Create an integrated and robust
website solution with a

user-friendly design putting membership
services first in an easily accessible way.




ampsonline.co.uk

Website Project

Create user friendly website +

Simplify the members navigation to content +

ASSOCIATION OF
AM MEMBER-DIRECTED
PENSION SCHEMES

A Home Marketplace News Calendar Newsletters Members Links PR

A HOME

AMPS Online

AMPS has more than 150 member firms representing many parts of the member-
directed pensions industry, including SIPP operators, SSAS practitioners, pension
lawyers, banks, investment houses and software developers.

AMPS is run by a committee, elected by the membership, from representatives of
member firms. Amongst its varied duties, the committee makes representations on
behalf of the member-directed pensions industry to bodies such as HM Revenue &
Customs, Financial Conduct Authority, HM Treasury and the Department for Work
and Pensions.

Recent News
AGM 2018 Reminder

AGM Action point reminders
— 14th Sep 2018 2:05 pm
Minutes of the Association's 12th
Annual General Meeting
Draft Minutes of the
Association's 12th Annual
General Meeting, as held on
9th October 2017, were
published on 20 October
2017.

Up to date design +
Robust & secure CMS +
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Process for Building Award
Winning Websites.
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Phase 1: Strategic

<90

WHERE ARE WE NOW?
USER FIRST

DESIGN / WEB BRIEF I_n E I I o o
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Phase 2: Creative
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Phase 3: Technical
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Project Management.

v Dedicated Project Manager

v Agreed key dates — project
milestones

EfﬁCient Ond v Open and transparent
Proven Process communicatior

v" Project management tool
v Regular and scheduled meetings
v Rapid prototyping tools

Lea
Web Projects Manager
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WordPress CMS.

v" Responsive web design
v HTML 5, CSS 3 and JavaScript

: : v Optimised for fast page load
BUllt tO ngh v Consistent layouts across

St(] N d @ rd S different browsers
v Tested to meet the latest W3C

web standards

v DDA accessible for users with a
range of impairments

v" Built in-line with Google best
practice, including technical SEO set
up (inc. Google Analytics / tools)

v Installation of Yoast SEO Premium
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Content Migration.

v" Work with Claire to set a plan

v" Work to export as much as possible
(site access required)

BU ||d|ng fOr SeO rCh v Aim to remove downloads & PDFs

v" Recommend ongoing back-ups &
maintenance



It Is A Collection Of
Thoughts And Feelings

About Your Experience
With It
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Cohesive & Motivating Imagery.
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SIMPLE. FAST. CONVENIENT.
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Typography
& Consistent Tone.
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Brand Guidelines.

HEADLINES AND

BODY COPY

Good typography diows o message fo be ceany
understood and gives fhe viewsr o sense of ihe valuss
DENING @ brana. We NV CNosEn Nfse WeIgNs of me
typetace 1C Avont Carde Gathic and core shoud e
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A HEQUANES MUt OIS DS ypesst In
UppEr case Wi -25 Tackng ana a
leoding of +0 of e type size.
£.0.1n example A Type & 32pt wan
32pt eading.

8 Sub heads mus! always be typeset in
SEMIENCE S WIM 25 MoCKing
and leading of +2 of the type size.
£.0.In Sxampie B.1ype Is 220t win
24ptieaaing.

C.&D. Inmatext ana body copy must amways be
TypEset N sentEnce Case WIN 0 wOCKING.
We recommend using lsading of between
+3and +5 of e fype size howsver fhere
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S0 make sure e leading ks sulicient fos
sase of Iegiany.

i-IEADLINES SHOULD BE
TYPESET IN UPPER CASE ITC
AVANT GARDE GOTHIC BOLD

B.
Subheads should be typeset in sentence
case [TC Avant Garde Gothic Bold

c
Intro text can be typeset In sentence case ITC
Avant Garde Gothic Medium

D.

Body copy can be typeset in sentence case TC Avant Garde Gothic
Book. Lorem ipsum dolor sit amet, consectetur adipiscing elif. Nam
auctor neque non arcu tincidunt, in faucibus fortor ultrices. Suspendisse
tempor purus nunc, sed efficitur diam voluipat at. In egst congue nibh.
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Turning Challenges
Into Opportunities.

Lots of valuable content for members
we will set a strong content strategy

Importance of regular and reliable content updates
we will review the format of content such as newletters and work to
simplify this for the content editor

Increasing number of mobile users
we will build a fully responsive website with mobile devicbas in mind

A big site map with lots of content
we will simplify the site-map, user journey and content
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Talk Points.

Forum Functionality — including some sort of reference or
store of old forum posts inc response trails

Library Functionality — including all old documents to be
transferred over/input manually by CM

\ / Database for membership — including CPD linked to
individuals and link to downloadable application forms

Marketplace — advertising board/area for partners

- Newsletter or posting functionality — must be able to alert
members to a new post online or for that to drop in to the

individual inbox

Diary system — to show all events with links to booking sites

where appropriate include external partners —i.e. TISA sites

Support for website — a quick response to deal with issues
is needed
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Why Molokini.

Hands on Directors
Experienced Team
13 years in B2B Communications

Small enough to care,
big enough to develop
and support site
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